GETTING A JOB IN THE
CREATIVE INDUSTRIES

MENTAL PREPARATION
Job searching and career building can be a long road, and
the creative industries is a competitive place, so get ready
to jump right in with the correct mindset:

Be confident
Be persistent
Don’t give up
Take every opportunity

Source: D&AD

PRACTICAL PREPARATION
Luckily, there are lots of resources to help
you!
We’ll take you through how to:
– Explore the industry
– Research routes
– Network
– Prepare your portfolio
– Prepare for interviews

EXPLORE THE INDUSTRY
• Visit places
– Design Museum
– Museum of Brands
– Degree shows

• Read
–
–
–
–

Campaign
The Drum
Marketing Week
WIRED Magazine

• Websites
–
–
–
–
–

D&AD
IPA
The Admission
Creative Skillset
National Career
Service
– Smart Insights
– GoThinkBig
– Creative Choices

WHAT OTHER RESOURCES
DO YOU THINK COULD BE
USEFUL?

RESEARCH THE ROUTES
Universities & Foundation Courses

•
•
•
•
•
•
•
•

School of Communication Art
University of Arts London
Falmouth
Ravensbourne
Lincoln
Bournemouth
Birmingham City
Royal College of Art

•
•
•
•
•
•
•
•
•

Bolton University
University of Creative Arts
Blackpool and the Fylde College
Buckinghamshire College
Central Saint Martins College
Oxford Brookes University
Kingston
Chelsea College of Art
Watford College

RESEARCH THE ROUTES
• Ideas Foundation
– I Am Creative Camps
& Briefs
– The Ladder
Programme

• Programmes
– D&AD New Blood
– Future Rising
– School of
Communication Art

• Competitions
• Apprenticeships
– Creative Pioneers
– Digify

– There are lots of
competitions which
you can enter to
showcase your
creative skills, keep
an eye out for these!

ALAN

THE FIRST OF MANY!

XANDRIA

“At fourteen I had no idea which career
pathway I wanted to choose… Without
the Ideas Foundation I would not have
any confidence in my ability to actually
earn money from doing what I love.
I would have none of the professionalism
that I now possess, nor the vital industry
contacts who have helped mentor me.
I have now been working at Landor's
London office - founded by Walter Landor,
also a Goldsmiths graduate - for three
weeks. Thank you so much.”

Xandria Carelse-Dutlow
Ideas Foundation Board Member

“Since 2008, the Ideas
Foundation has been a
massive part of my life and
has supported me through
my time in education.
It has given me the chance to
gain skills that I may not have
obtained through education
alone.”
Alan Chu
Ideas Foundation alumni

2007

2010-2012

2014-2015

2015

Introduced to Ideas
Foundation at Haggerston
School, working on an
anti-bullying campaign

Mentored other
young people at
Creative Media
Camps

Internship at global
branding
consulting firm
Landor

Employed as a Junior Art
Director at Publicis
Healthcare

2009

2007

Voted the first
‘Chairperson’ of the
Scholars Council – the
Ideas Foundation’s
youth group.

2010

2014

2011-2014
BA in Design,
Goldsmith’s
University &
work
experience

2010-2012

2011-2014

2014

Introduced to Ideas
Foundation at
Kidbrooke School
working on a brief to
rebrand Woolwich

Worked on four
live ‘Iamcreative’
briefs with
industry mentors

Students at Arts
University
Bournemouth &
Scholars Council
member

Employed as a
Junior Designer
at DigitasLBI.
Promoted in
2015

2009

2010

Presented for the
Ideas Foundation at
the ‘Creative
Acceleration
Conference’ with
TES

2011-2012
Completed work
experience at top
London agencies

2015
Co-hosted event at
Downing Street as
Ideas Foundation
Alumni

2008

2008

Shortlisted for a
‘Young Cannes Lion’
for work on an
NSPCC brief

2012

2012 -2013
Project managed
Ideas Foundation
Creative Media
Camps

2015
Co-hosted event
at Downing
Street as Ideas
Foundation
Alumni

2015

CAN YOU FIND ANY OTHER
ROUTES WHICH PEOPLE
MIGHT HAVE TAKEN INTO THE
CREATIVE INDUSTRIES?
HINT: THEIR STORIES ARE ONLINE!

WORK EXPERIENCE & INTERNSHIPS

• The Pipe – Ogilvy & Mather
• Homegrown – BBH
• Livity
• Most agencies offer work experience, check on their
websites to find email contacts
• Check out the IPA Admission blog for graduate
schemes if you are ready for leaving education

PORTFOLIOS
• You don’t have to spend ages making a website
– Use a PDF
– Use Squarespace or some other website builder

• Don’t be apologetic with the imagery
– Words should support the work, not the other way round

• Quality is better than quantity
• Revisit and rework
– If you know you could make some of your earlier work
better, what’s stopping you? Submit your best work as it is
NOW
Source: Digitas LBi

COVER LETTERS AND CVS
There are lots of online resources to
help you create the perfect CV
•

Make sure to highlight your other interests outside of work and education
(e.g. sports, hobbies)

•

A cover letter is a great way of showing your personality versus what can
be a cold CV. Tell them:
– Why you like the role
– Why you like the company
– Why you would be great for the job

•

When applying for jobs, write a unique cover letter for each application
separately – it’s easy to tell when something has been copied and pasted!

INTERVIEWS
• Research
– Know what is involved in the role you are interviewing for
– Know what type of work the agency does and some of their
clients

• Plan
– What questions might they ask?
– How will you explain your work experience / portfolio best?

• Practice
– Practice talking through answers and descriptions

• Confidence
– They have asked you for an interview, so you are obviously
good! Be yourself J

Source: Digitas LBi

INTERVIEWS CONT.
• Don’t start with an apology
– Don’t tell us what you wish you’d done differently in a piece –
focus on the positives, what makes the work great?

• Focus on the why, as well as the what
– For example, don’t tell us it’s an app for old people, tell me why
you chose that colour, why the app flows the way it does, why
you decided to make it in the first place

• Have passion!
– If you describe something with no enthusiasm, it’s hard for
someone else to be enthusiastic about it!

Source: Digitas LBi

NETWORKING
•

Make the most of your contacts
– If you meet someone at an event or if someone comes to give a talk, ask
questions!
– Ask for people’s email address and send them a follow up email to say
thanks / ask more questions – people want to help!

•

Listen
– You can learn a lot from a variety of people – don’t just flock to the one
person you think you need to talk to, chat around and learn!

•

Have some business cards at the ready
– Doesn’t have to be anything really posh, but have something to hand to give
to interesting people you meet!

•

LinkedIn
– Make sure you have a LinkedIn profile which showcases your talents online
– Connect with people on LinkedIn once you have met them – this is a great
way to stay in touch!

THANK YOU
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